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The Forest Stewardship Council is an 
international organization. It applies to 
wood and paper products and some printing 
companies. 

The FSC’s Forest Management Standards 
ensure that the products come from a 
responsibly managed forest and complies 
with their Chain of Custody Standards which 
ensures that all processes in between the 
harvesting state to the consumer’s hands has 
met the Forest Management Standards as 
well. There are 10 principles and criteria 
(read them here). 

 

EcoLogo was originally started by the 
Canadian government but is now managed 
by TerraChoice. This applies to almost any 
product - from food to renovation materials. 

There are too many standards to list due to 
the companies huge repertoire of products. 
Each type of product has to meet a separate 
set of requirements and the entire process is 
evaluated - from it’s raw state to it’s disposal. 
All in all, EcoLogo products have a lower 
impact on the environment. 

 

TransFair Canada’s logo is probably one of 
the most common. Found on food, drinks, 
clothing, personal care items and gifts. 

TransFair’s main focus is on social justice 
issues. Fair wages for products. They do 
have environmental requirements but 
improving work environments, wages and 
local infrastructure are their core concerns. 

 


